
How Real Estate Agents Can Benefit From Influencers To Grow
Their Business

Welcome.

By the end of this course, you should be able to:

● Identify and define the types influencers

● Understand what a social media influencer is, and the power of influer

● Describe what makes a good influencer

● Understand the benefits of influencer marketing with social media

● Create a social media influencer marketing strategy

Additionally, anyone who completes the action steps in this course will have a

social media marketing action plan that can be implemented immediately.

Influencer Marketing

Influencer marketing is an approach that has been around for a long time, thanks

to celebrity and athlete advertisements. It's a type of promotion that uses influencers to

endorse a brand, product, or service to their followers.



Influencers are individuals who have the talent and skills to persuade others.

These people have the authority to affect your buying decisions and the way you feel

about a product or service.

It's essential to understand that there are different types of influencers, and each

of them adds an extra level of persuasion over their market.  In simple words, an

influencer is an announcer, manager, and salesperson. Their primary job is to distribute

valuable content through their social media channels to keep their followers in touch

with their field's latest tendencies.

Extraordinarily, due to the capability of social media, every person can become

an influencer. This marketing approach is growing as more people take advantage of

this exciting new activity.

Influencer marketing is an excellent way for real estate agents to approach new

prospects.

What Are Social Media Influencers?

These days, it's possible to become an influencer thanks to the persuasion of

social media networks.  Everyone with proper knowledge about how to persuade people

can become an online celebrity. Thanks to social networks, it's possible to have a voice

and boost brand awareness.  This allows real estate agents to transform the way they

promote their listings ultimately. .  According to Nielsen Catalina Solutions, adopting an

effective influencer marketing strategy delivers an 11x higher return of investment than



other forms of digital marketing. This means that brands make approximately $6.50 for

every dollar spent on influencer marketing.  Besides, around 70% of Millennials and Z

Generation believe social media influencers over traditional celebrities, according to

ONeil-Hart & Recycle Blumenstein.

Without any doubt, influencer marketing is the most persuasive strategy to reach

new customers.  Please note that real estate agents as influencers are vital for

transforming and educating the real estate industry. And by advertising listings on social

media, it's easier to diversify the audience and close sales faster.  Additionally, it's

crucial to understand that you can be an influencer even if you don't have millions of

followers. Having a massive amount of people to deliver a message isn't a requirement

of being an influencer.

Different Types Of Social Media Influencers

Nano-Influencers:
These influencers usually have from 1K to 10K followers. They're generally very

committed to their audience and have high engagement levels. Nano-influencers are

ideal for those real estate agents that are starting with influencer marketing.

Micro-Influencers
Micro-influencers have approximately between 10K to 100K followers, and even though
they have a considerable amount of followers, they're still very relatable to their
audience. These social media influencers usually pursue a particular niche. It is
recommended using micro-influencers when you have a bigger marketing budget and are ready
to generate more focused leads.



Macro-Influencers
Macro-influencers have around 100K and 1M followers and are usually online

celebrities such as bloggers, vloggers, and podcasters. These influencers typically have

a lower engagement rate  Real estate agents that hire macro-influencers use them to

intensify their brand awareness, reach a larger audience and boost their business'

recognition.

Mega-Influencers
These influencers have more than 1 million followers and are usually personalities and

athletes. Mega-influencers.  Mega influencers typically work for corporations with a

significant marketing budget as they're generally costly. They're ideal for boosting brand

recognition campaigns.

Characteristics of A Social Media Influencer

A good social media influencer must comply with the following characteristics:

Reach
Reach is the number of people that a social media influencer can deliver a message to.

It involves the total amount of followers that social media influencers have. As a real

estate agent, it's important to notice the range of an influencer. Keep in mind that having

a broader reach means you're strengthening your brand recognition.

Credibility
Credibility is a vital factor representing the level of confidence followers have for the

social media influencer. Many experts agree that credibility is even more crucial than

reach. An influencer should have the skills and knowledge to demonstrate things in a



simple, credible, and authentic way so their audience can engage with the product or

service.

Authenticity
Influential people truly understand and believe in the brand they're advertising. People

can recognize when someone isn't sincere, so influencers must avoid promoting

something they don't stand for.

Activity
Social media influencers must post regularly. Good influencers publish posts weekly or

daily, sometimes, even several times a day. Publishing often is the best way to stay

current in their audiences' minds.

Engaging
Influencers must engage with their audience to persuade them to take action.

Influencers need to recognize followers by answering their questions or commenting

back.

Advantages of Adopting an Influencer Marketing Strategy

There are many advantages for real estate agents to work with social media

influencers, such as:

● Increase brand display



● Boost brand awareness

● Better search ranking

● Enhance brand's credibility

● Show your product and service to their audience

● Create more leads

● Increase conversion

Seven Steps For Creating An Influencer Marketing Strategy

If you're a real estate agent questioning how to plan an effective influencer

marketing strategy, we will point out the system from start to finish. Are you ready? Let's

go!

Step 1: Establish Goals

The first move for any marketing campaign is to establish goals. It's essential to

determine objectives following your social media and business purposes.

It's vital to realize what you aspire to accomplish with your influencer campaign.

Do you want to boost brand awareness or engagement? Do you need more potential

customers, or do you want a more loyal fan base? When you know your goals, it's easy

to define your system to get there. Besides, having clear objectives is vital for

measuring your campaign progress.  Remember, goals must be specific and

measurable such as: "Increase brand awareness by 20% in the next six months."



Step Two: Define Target Audience

Once you establish your objectives with your influencer marketing campaign, it's

time to define your target audience. Remember, it's important to determine your ideal

buyer, as it's them that you want to persuade.

You must understand who your target buyer is; this includes:

● Demographics

● Preferred social media platform

● Psychographics

When you understand who you want to persuade, it's simpler to design an adequate

plan to reach and engage with them.

Step Three: Find the Right Social Media Influencer

As a real estate agent, it's crucial to distinguish and discover influencers that your
target market will trust.  One of the most reliable techniques to seek and identify
influencers is by using marketing tools, such as:

● Buzzsumo

● Hootsuite

● Onalytica

● Followerwonk



● Traackr

● Tapinfluence

● Upfluence

● Mavckr

Of course, another effective way to discover an influencer is on social media. It's

wise not to restrict yourself to real estate influencers. Actually, it's best to seek local

influencers in your geographic area.

Please note that different demographics prefer different social media channels.

For instance, according to Omnicore Agency, 71% of U.S. adults ages 18-29 use

Instagram. While 77% of U.S. adults ages 30-49 prefer Facebook. Knowing these facts makes it

more manageable to explore social media influencers for your target market.  Another factor you

must consider when looking to work with a social media influencer is your marketing budget. If

you intend to boost brand awareness, you might want to work with a macro- or mega-influencer

but keep in mind these influencers are very expensive.

We recommend starting with nano- or micro-influencers if you want a more cost-effective

solution. Remember, these influencers usually commit more to their followers, so persuading

their audience to take action is more accessible. According to recent studies, micro-influencers

have the best reach and engagement than those influencers with more followers.  Please don't

forget to consider other vital aspects such as core values, demographics, and any connection

with your competition before working with an influencer.



Step Four: Follow Influencers

It's a great idea to follow influencers so you can know how they work and decide if they're a
good fit for your real estate business.

It is recommended to set alerts to know when they post content so it's easier to develop

a relationship with them. If possible, meet them in person and tell them about your

brand to see if they'll be interested in partnering with you.

Step Five: Discuss A Potential Partnership

Once you find potential influencers, you should reach out to them and talk about a

partnership. There are several alternatives to work with an influencer as you can offer:

● Money for their services

● Free products or services

● Promotions for their audience

● A sponsorship

● Feature them in your social media networks

Please note that if the influencer only accepts financial compensation to work

with your brand, it's possible to deliver quick results. Still, it's challenging to establish a

long-term relationship due to the high costs.

Step Six: Implement Influencer Marketing Strategy



Once you know who to work with, it's the moment to begin your influencer

marketing strategy. Real estate agents can use influencers to:

● Show your listings on social media.

● Give the public a glimpse into the lifestyle and amenities of a geographic area.

● Answer frequently asked questions

● Provide suggestions and tactics about real estate

● Share your content on their platforms

● Guest appearance on your blog or networks

● Promote your open house and real estate events

These are some ideas you can implement in your influencer marketing strategy.

It's always wise to discuss with influencers about other forms of collaboration.

Step 7 Measure Your Influencer Strategy Results

Social media networks make it easier for you to know if you achieve your goals.

These platforms offer detailed analytics on your campaign performance.

To determine if your campaign was successful, influencers must provide specific

data, such as engagement, impressions, and followers.



The only method to know if your influencer marketing campaign was successful

is to analyze KPIs and goals. Please note that it's vital to measure quantitative and

qualitative results like:

● Increase target audience reach by ________%

● Brand engagement by ________%

● Brand awareness by ________%

● Increase website traffic by ________%

● More inquiries and sales by ________%

● An increase in revenue by ________%

Start Today Your Influencer Marketing Strategy

Keep in mind that to be effective, it's crucial for you, as the real estate agent and

the influencer, to be more involved. Make sure to interact before, during, and after the

marketing campaign.

You want an influencer who believes in your brand and supports your service.

Besides, it's more likely that influencers would partner with you if they notice that you're

constantly engaging with their content.  Remember that finding social media influencers

requires skills as they are all unique, so make sure to partner with the most suitable one

for your business goals and strategy.

Today's the best day to start your influencer marketing strategy; follow our guidelines to
achieve remarkable results!




