How Real Estate Agents Can Boost
Their Sales With Social Media
Campaigns
While all businesses can profit from an effective digital marketing campaign, the significance
of social media for real estate agents is invaluable.
This article explains the importance of social media campaigns for real estate agents. In
this guide, you'll learn:
●
●
●
●
●

What is an effective social media campaign
The influence of implementing an integrated marketing communications strategy
The elements of a digital marketing campaign
What to do before, during, and after commencing a social media campaign
How real estate agents have thrived with digital marketing advertising

What Are Social Media Campaigns?
Digital marketing is vital for real estate agents because it's one of the best methods to
engage with customers. As a realtor, it's essential to know the right people, but it's even
more critical to ensure that the right people know who you are.
Implementing a terrific social media campaign allows you to stand out from your competition.
As a real estate agent, it's your competency to educate your customers, and social media
networks are excellent for this.
So, what is a social media campaign?
A social media campaign is an integrated marketing strategy specifically designed to provide
information about a brand through a social media channel.
Marketing experts emphasize the significance of having an "Integrated Marketing
Communication," also known as IMC.
Integrated marketing communications is the method used to bring together marketing
elements, such as advertising, social media, and public relations, into a unique brand
message that stays invariable across all media channels.
A productive social media campaign must integrate other marketing essential features to
accomplish your brand's goals. These objectives can include:
●

Boost brand awareness

●
●

Increase engagement
Encourage people to take action

Please note that if you want to achieve your goals, it's imperative to implement a digital
marketing campaign into the mix as they're essential to boost your real estate business.
It's vital to make sure to have a particular day to start and end your social media campaign.
Remember, an effective campaign must have goals and a time frame. This way, it's possible
to distinguish the campaign from daily social platforms tasks.
Social media campaigns are terrific for real estate agents as they can promote their listings,
an open house, increase brand awareness and even develop a group of brand advocates.
According to Sprout Social, more than half the people who follow a brand on social media
are looking for special promotions, valuable information, and incentives.
Digital marketing is persuading customers to take action as it has a positive effect on
purchase decisions.
Even though an integrated marketing communication strategy is highly recommended, many
successful real estate agents only use social media marketing campaigns to promote their
business.

How To Develop An Effective Social Media Marketing
Campaign?
Creating a straightforward social media marketing campaign is vital if you want the best
results.
According to current research conducted by the National Association of Realtors, 47% of
real estate agents confirm that they obtain the highest quality leads through social media
networks versus other marketing sources.
These results proved that social media is a very profitable venture for real estate agents.
First, it's vital to prioritize your campaign by focusing on realtors' best social media platforms.
An investigation from the National Association of Realtors exposed that the most profitable
networks are Facebook, LinkedIn, and Instagram for most successful real estate agents.
Once you decide where you want to launch your campaign, it's time to adopt an excellent
model known as AIDA.
AIDA stands for Attention, Interest, Desire, and Action, and it's widely used for marketers to
guide their promotions. This marketing model isn't new, but it's still as rewarding as it first
appeared over a hundred years ago.

The AIDA's model principle is to:
●
●
●
●

Grab Attention
Boost Interest
Enhance Desire
Persuade people to take Action

We strongly recommend applying the AIDA model every time you develop a social media
campaign.
So, how do you use this model in your campaign?
Implementing the AIDA model in your social media campaign requires unique information
throughout the different levels.
It would help if you asked yourself different questions such as:
●
●
●
●
●
●
●
●

Which social media networks should I use to make buyers aware of my brand?
What type of message should I promote?
How can I gain customer's interest?
Which digital marketing tool (video, website, podcast, etc.) should I use to
communicate my brand's message?
What elements make my brand stand out from the competition?
How can I share with my target audience to create an emotional connection?
What call to action should I implement?
Where would my target audience want these calls to action to appear across emails,
phone calls, chats, websites, etc.?

Once you answer the above questions, make sure to develop a fascinating campaign by
creating an intriguing and valuable message. Make sure to share the idea in graphics or/and
videos.
Please note it's possible to trigger interest in the social media campaign through likes,
comments, and shares. That's why it's imperative to create an eye-catching message that
honestly communicates the brand's goals so people will desire to take action in the
campaign.
Don't forget to persuade your target audience to participate in the campaign by contacting
you and advocating your services to friends, family, and other social media followers.

10 Steps To Launch A Social Media
Campaign

As a new realtor, you might be curious how to launch a social media campaign effectively;
follow these steps to do it right now.

Step 1 Set Up Goals
Setting up goals is key if you want your social media campaign to be successful. Make sure
to define what you want the campaign to achieve clearly. Your campaign's goals could be:
●
●
●
●

Generate leads or close more sales
Boost brand recognition
Create an email list
Increase web's traffic

Regardless of your goals, it's vital to develop your marketing campaign following the AIDA
model.

Step 2 Define Your Campaign Theme
It's vital to find a way to attract the attention of your target audience with a valuable
message. Developing an influential theme is required if you want your campaign to be
memorable and effective.
Make sure that your campaign idea is strong enough to persuade your target audience into
action. According to marketing experts, the most profitable campaigns are understandable,
compelling, and inspiring.
We recommend writing down your social media campaign name, idea, and theme so it's
easier to review all the details about the campaign.
If you're a new real estate agent working to boost your presence online, your campaign can
focus on:
●
●
●
●

Encouraging individuals to subscribe to your email newsletter
Promoting giveaways or contests
Providing real estate testimonies
Motivating fans with home tours videos or neighborhood guides

Step 3 Describe your Target Market
Describing your buyer persona is vital if you want your marketing efforts to be profitable.
Include precise information such as demographics, location, interests, prefer social media
platforms, and more.
We recommend researching your competitors to find out who their target market is, giving
you unique ideas for your campaign.

Step 4 Establish The Campaign Budget
Social media campaigns demand funds for ads and promotion. It's crucial to establish a
budget and resources to manage the campaign.
Budgeting is key for accomplishing your goals as it's the only way to know the return of
investment (ROI) of your work.
When you establish the total budget, it's vital to include all elements of the campaign, such
as:
●
●
●
●
●
●

Content creation: images, photos, videos, talent, production costs, copywriting
Software and tools
Social media ads
Management
Paid partnerships
Training

Step 5 Blueprint the Campaign Specifications
It's imperative to blueprint the campaign specifications to avoid any confusion. For instance,
you must include the campaign parameters like contest submission and instructions for
participants if you promote a contest.

Step 6 Determine Incentives
When you're starting a social media campaign, it's very important to choose the right
incentives. Remember, incentives are responsible for encouraging people to participate. You
could give bonuses, coupons, prizes, eBooks, discounts, exclusive content, etc., in
reciprocity for users' cooperation.
Rewarding your audience for subscribing to your email list or sharing your content with their
followers is a clear strategy to boost your campaign participation.
Make sure to choose incentives that are relevant for your target audience.

Step 7 Establish Where to Launch The Campaign
It's important to establish where you'll launch the campaign. Depending on the campaign's
goal, you could decide to stay within the social media channel, the company's website, an
app, blog, or all of the above.
Please note that it's not wise to launch your social media campaign on every platform
available. Focus on a maximum of three networks for your launch. This lets you put more
effort into each one, increasing your ROI.

Step 8 Set Up a Time Frame
Since social media campaigns are paid, it's crucial to establish a time frame. You must
determine a start date and an end date. This is especially important if you're promoting a
contest, as participants need to know the deadlines.
Keep in mind that every stage of the social media launch requires time. Avoid setting a
launch timeline that is too tight. You don't want to rush the steps or leave your audience
waiting, as this can be devastating for your brand.

Step 9 Create the Social Media Campaign Tools
Now that you're ready to launch your campaign, create your campaign hashtag and color
scheming. Make sure that every marketing element is integrated with your brand and
campaign's goals.
Make sure to create attractive social media posts with high-quality images and videos. Don't
forget to include all the terms and conditions of the promotion.
We recommend creating a content calendar to keep all your campaigns organized and on
track. A content calendar is a valuable tool that prevents last-minute issues and helps you
create content regularly.

Step 10 Set Up Notifications
Prior to beginning your social media campaign, it's crucial to set up notifications. Activating
notifications allows you to monitor your movement.
Notifications help you track every time someone mentions your brand, name, promotion,
hashtag, etc., helping you engage with your target audience.

What To Do During and After The Social
Media Campaign?
Once you launch your social media campaign, it's vital to promote it across all marketing
channels, including direct mail, open houses, real estate events, websites, flyers, blog posts,
press releases, and more.
It's wise to help people promote the campaign on their social media channels. This way, you
can reach more individuals without spending more money.

Make sure to engage with participants throughout the campaign by commenting, liking, and
sharing their messages. It's also a terrific idea to offer them an incentive to purchase.
Once the social media campaign ends, it's time to analyze the results. Collect all the data
and determine if the campaign was profitable or not. You must tie the information to the
goals to know if your campaign was successful or not.
Always do a complete analysis of the campaign to know what worked and didn't work. Doing
this will help you improve the performance of your next campaign.

Launch Your Social Media Campaign
Social media campaigns are a fantastic tool for new real estate agents that want to boost
their brand awareness and increase sales. Learning how to promote relevant and valuable
content is a skill that every business should have.
Thanks to social media networks, now it's possible to engage with your target audience in a
budget-friendly manner. Get started developing unique social media campaigns to close
more sales while getting people enthusiastic about your brand.

